EdR Hires Ray to Lead Communications and Marketing Efforts
MEMPHIS, Tenn., Nov. 17, 2016 – EdR (NYSE: EDR), one of the nation’s largest developers,
owners and managers of high-quality collegiate housing communities, today announced the
hiring of Dawn Ray as the company’s new vice president of corporate communications and
marketing.
Ray joins the company from Methodist Le Bonheur Healthcare in Memphis where she was
director of strategic and executive communications, leading a team responsible for internal
communications, media relations, brand journalism, creative services and executive
communications.
“Dawn’s depth of experience and positive energy will serve our company well,” said EdR
president Tom Trubiana. “She’s the perfect fit to ensure the EdR brand’s growth keeps pace with
EdR’s growing portfolio.”
Prior to her time at Methodist Healthcare, Ray held a variety of corporate communications and
public relations positions at Hilton Worldwide, including leading global PR efforts for brands
such as Hilton Garden Inn and Embassy Suites by Hilton. Her most recent position at the
hospitality company was director of development public relations, where she led business-tobusiness communications initiatives, including the launch of two new hotel brands, Curio and
Canopy by Hilton.
Ray holds Bachelors and Masters degrees in Journalism/Public Relations from the University of
Memphis. She is a native of West Tennessee and still lives in the area with her husband and two
sons.
“EdR’s reputation not only in the collegiate housing space, but also in the real estate
development community is unparalleled,” said Ray. “The passion of the company’s employees,
coupled with the leadership team’s deep relationships with the nation’s greatest universities is
what drew me to EdR. I plan to build upon our communication and marketing strategies to
deepen those relationships and add to our growing portfolio of on-campus and off-campus
communities.”

As vice president of corporate communications and marketing, Ray will lead EdR’s corporate
communications team in the development and implementation of corporate communications,
public relations and corporate marketing plans.
About EdR
EdR (NYSE:EDR) is one of America's largest owners, developers and managers of collegiate housing. EdR is a self-administered
and self-managed real estate investment trust that owns or manages 86 communities with more than 44,400 beds serving 53
universities in 24 states. EdR is a member of the Russell 2000 Index, the S&P MidCap 400 and the Morgan Stanley REIT
indices. For details, please visit the company's Web site at www.EdRtrust.com.
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Safe Harbor Statement under the Private Securities Litigation Reform Act of 1995
Statements about the company's business that are not historical facts are "forward-looking statements." Forward-looking
statements are based on current expectations. You should not rely on our forward-looking statements because the matters they
describe are subject to known and unknown risks and uncertainties that could cause the company's future results, performance, or
achievements to differ significantly from the results, performance, or achievements expressed or implied by such statements.
Such risks are set forth under the captions "Item 1A. Risk Factors" and "Forward-Looking Statements" in our annual report on
Form 10-K and under the caption "Item 2. Management's Discussion and Analysis of Financial Condition and Results of
Operations" (or similar captions) in our quarterly reports on Form 10-Q, and as described in our other filings with the Securities
and Exchange Commission. Forward-looking statements speak only as of the dates on which they are made, and the company
undertakes no obligation to update publicly or revise any guidance or other forward-looking statement, whether as a result of new
information, future developments, or otherwise, unless required by law.

